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Executive Summary



In Numbers

9

In person drop-
in events

6 - Spindles Shopping
Centre

1 - Sainsburys
1 - Sonali Supermarket

1 - Oldham Athletic FC

1

Live public
webinar

Recorded and uploaded
to the conversation
website

3

Engagement
sessions held with
local groups

Held with Oldham Youth
Council, OL1 Business
Network Meeting and
Oldham Personal
Advocacy Limited (OPAL)




In Numbers

Information
shared across a
range of
channels

Reaching Council staff,
elected members,
businesses, residents,
housing groups and
community stakeholders

38,200

Reach on the
Oldham Town
Living social
media channels

1,071 clicks to the
website

75,891

Impressions from 4
paid media ads and
1 native article in
the Oldham Times

A viewing time of 169
hours, 802 clicks to the
consultation website and
843 Facebook post
engagements




Key Themes
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Community Conversation
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Key feedback from
In-person events
at Spindles

A mix of housing types is required - social/affordable housing as well as
apartments and how these will be designed

e The requirement for improved local services

e Mixed views about greenspace provision and maintenance

e Support for more retail spaces

e Safety and security when using the Town Centre

e Accessibility for wheelchair users, the elderly and buggies
e Public transport and parking

e Confidence in delivery and the associated timeline



Survey
Feedback

How do you feel about the
Development Framework’s aim
to deliver up to 2,000 new
homes in the Town Centre?
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B Very positive

B Paositive

Meutral

B Negative

B Very negative



Survey
Feedback

Do you agree with the
Development Framework’s
proposals for the five
character areas of the Town
Centre?
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Western Edge & Educational Quarter

>

Retail Core Character Area

h

Eastern Edge & Oldham Mumps

elyagea  ® Mostly agres  © Moutral @ Maostly Disagree @ Complately disagree

Civic & Residential Character Area
5%

Cultural & Creative Quarter

A




Next Steps



Once feedback has been received from the project team, Muse will produce a
“You said, we’re listening” section which will provide a response to all key
themes and points made throughout the consultation period and how this will
be actioned and/or included within the development framework. This will be a
separate section in the final report to be issued.

Programme
Update Development Prince’s Gate Enabling Works Start
Framework Planning Submission Prince’s Gate
October 2024 November 2024 ‘ January 2025 \ ‘ March 2025 \ ‘ Q4 2025 \ ‘ Q12026 \
Cabinet Approval Core Sites Main Works Start
of Development Planning Submission Prince’s Gate
Framework

Note: programme subject to change and should be viewed as a guide

13






